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PRESIDENT'S MESSAGE

Hello to all!

As we begin getting ready for our "Super Bowl" (Memorial Day), rest assured that your executive team at
PCCFA is working behind the scenes, making our Association the BEST it can be.

We have recently opened up a poll regarding the wants, needs and desires of our members, through an
online survey you will find on the next page.

The results so far are somewhat surprising, and extremely helpful to us. These results will allow us to
shape upcoming meetings and seminars, based upon YOUR input.

In June, our executive board will meet to discuss future plans, meetings, and seminars for the next 12-24
months. This will enable our members to save the dates for these important meetings, making it easier for
your planned attendance.

The absolute best way to get the absolute most out of your membership is by attending our future
meetings. | feel quite confident that we will be able to put together a dynamic, interesting, and relevant
series of conferences that will enable you and this organization to flourish. | encourage everyone to attend
our Fall meeting, with details to follow.

So, as we approach our "Super Bowl", | wish everyone rain-free days and good luck completing the tasks
needed to make your location the best it can be! We look forward to seeing you in the later this year.

Paul Simms
President



YOUR VOIGE MATTERS :

By Nancy Goldenberg, Secretary

Emerging decades ago from organizations deeply rooted in the death care industry, the Pennsylvania
Cemetery Cremation & Funeral Association (PCCFA) was established to provide exceptional education,
networking and legislative guidance to industry professionals throughout the Commonwealth.

Your PCCFA Board recognizes that today’s world is rapidly changing — and so is our industry. We are more
committed than ever to providing our members with relevant and meaningful services. To that end, please
help by telling us what is important to you.

Take a few minutes to reflect and respond to this short survey. We respect your honesty and confidentiality.
It is vitally important to hear from you, our membership, as to what direction you feel is most important and
to what guidance you wish to seek most from our organization.

Please complete our survey and help us hear what matters most to you. A few minutes of your time can
make a real difference.

PCCFA Member Survey



https://lp.constantcontactpages.com/sv/7c33tGz/pccfamembersurvey

LEGISLATIVE NEWS & UPDATES c

Kenneth J. McDermott, Saxton & Stump

A new amendment to the Pennsylvania Liquor Code will make it easier for bars, restaurants, and taverns to
serve alcohol at off-premises catering events for “end-of-life” ceremonies.

An antiquated provision of Pennsylvania law required Pennsylvania liquor license holders who hold off-
premises catering permits to notify the Pennsylvania Liquor Control Board 14 days in advance of any off-
site event at which they would serve alcohol, and to notify local police and the Pennsylvania State Police’s
Bureau of Liquor Control Enforcement seven days before the event.

While that may make sense for most events planned weeks and months in advance, it failed to account for
events that are planned at short notice, such as a funeral.

Gov. Josh Shapiro signed House Bill 467, now Act 56, in December, giving liquor license holders with an
off-premises catering permit a shorter window of 24 hours of advanced notice to the PLCB, BLCE, and local
police for an “end-of-life” event. The law defines end-of-life events as “a gathering of people where guests
honor a person who died within the previous seven days.” Establishments can register those types of
events on the PLCB’s online regulatory system, PLCB+, under “Other License Changes/Amendments,” and
the amendment called “End-of-Life Memorial Event.”

If an end-of-life event is more than seven days away, the PLCB said in recent guidance that those events
should be registered under the previous regulations.

The Pennsylvania Licensed Beverage and Tavern Association championed the amendment for a year after
it learned about the issue.

“We're happy our Association could address this outdated liquor code with some common sense through
legislative channels, helping small business taverns, bars, and licensed restaurants, as well as
Pennsylvania families wishing to remember the life of a loved one,” the association said in a late-December
statement.

The bill also included provisions on liquor license auctions, a new “sporting event permit,” and more.
If you have any questions about the new provisions in Act 56 or how to submit registration for an end-of-life
event, please contact me or any member of the Saxton & Stump Liquor Licensing_and Alcohol Group.

Who works with our state representatives to protect your business, consumer
PAC grievances and protects us from overly burdensome laws? PCCFA does!

AND

Support our efforts with your personal donation to the PCCFA PAC Fund. If you

LEGAL want to support PCCFA, with a business contribution, consider donating to the

Legal Defense Fund.

DEFENSE

FU N D s For more information, contact Paul Simms at
(412) 614-0736 or e-mail pccfa.exec.team@gmail.com



https://www.palegis.us/legislation/bills/2025/hb467
https://plcbplus.pa.gov/pub/Login.aspx?trk_msg=BVBVNPLEG7V47F3LBCUFJ9NLS8&trk_contact=339K52Q06IUS5ECEETDVTHS1A4&trk_sid=7TV402H0ASKVSADFF2SLK6H030&trk_link=A7K1I6EN67L4732PMOFSOP2C6O
https://www.saxtonstump.com/our-people/kenneth-mcdermott/
https://www.saxtonstump.com/what-we-do/liquor-licensing-and-alcohol/
https://pccfa.com/product/pac-fund-donation
https://pccfa.com/product/legal-defense-fund

AmeriServ Is Redefining How Cemeteries
and Funeral Homes Manage Trusts

Through our new Preferred Partnership with Federated Hermes,
AmeriServ sets a new standard for perpetual care support
for Cemetery and Funeral Home Directors.

¢ World Class Investment Strategies & Research
¢ Local Service & Support

e Competitive, Flexible, and Transparent Pricing

Ask Us How.
Contact Dave Finui at 814-442-2421(Cell)
or DFinui@ameriserv.com
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Federated Hermes and its subsidiaries are not affilicted with AmeriServ.

Follow along for more information on events, news, happenings, tips, stories and more.
Find us on Facebook at facebook.com/pccfaAssocl.



https://www.facebook.com/pccfaAssoc/

MEMORIAL DAY & AMERICA250 CELEBRATIONS B8

By Dagny Neel Fitzpatrick, Past President

Memorial Day is one of the most meaningful and high-traffic times of year for cemeteries. With the added significance
of the America250 commemoration, this year presents a unique opportunity to deepen community connection and
historical reflection by incorporating this historic celebration into your events. Here are ten key focus areas:
1. Grounds Preparation. Ensure the cemetery is clean, manicured, and visually welcoming ahead of increased
visitation. Mow lawns, edge walkways, remove debris, and clean headstones/memorials where appropriate to present
a well-maintained and respectful environment like your veteran section. Think outside the box. Could your office
windows do with a good cleaning ahead of increased foot traffic and location requests?
2. Flag Placement & Veteran Recognition. Place American flags on veterans’ graves in accordance with local or
national guidelines. For America250, consider expanding recognition efforts with enhanced veteran sections,
historical markers, or storytelling elements that highlight service across generations.
3. America250 Integration. Memorial Day is more than a ceremony, it's part of a historic national milestone. Whether
you annually host a program of not, consider coordinating speakers, clergy, military honors, and musicians like your
local high school/middle school choirs, while incorporating America250 themes such as:

» Honoring local veterans connected to key moments in U.S. history

» Partnering with historical societies for educational components

« Incorporating patriotic readings, timelines, or exhibits
4. Parking & Traffic Flow. Prepare for significantly increased traffic, especially with heightened attendance tied to
the holiday and America250 interest. Establish clear entry and exit points, designate parking areas, and consider staff
or volunteers to direct vehicles safely and efficiently, add yard signs for easy directions to travelers, etc.
5. Visitor Amenities. Provide seating, shade (tents or canopies), and water stations where possible. For larger
gatherings, consider expanding amenities to accommodate longer stays and broader community participation. Maybe
consider asking coffee trucks to park on-site so visitors have food/drink options that do not rely on your staff, but both
bring crowds and encourage visitors to stay a little longer on your grounds.
6. Safety & Accessibility. Inspect pathways, roads, and high-traffic areas for hazards. Clearly mark any restricted or
uneven areas. Add signage such as ‘no parking on grass’ to avoid unnecessary maintenance post-event. Increased
attendance makes proactive safety planning even more critical.
7. Signage & Communication. Use clear signage to guide visitors to event locations, parking, restrooms, and
veteran sections. Promote your Memorial Day and America250 activities in advance via your website, social media,
email newsletters, and local community boards to maximize awareness and turnout.
8. Volunteer & Community Engagement. Memorial Day during America250 is an ideal opportunity to deepen
community involvement. Engage local organizations, schools, scout groups, and veterans’ associations for:

« Flag placement

» Event participation

» Educational or historical programming to build lasting relationships beyond a single event.
9. Staffing & Operations. Ensure adequate staffing across all areas, including grounds, administration, and event
coordination. Assign clear roles for crowd management, visitor assistance, and real-time maintenance needs
throughout the day like on-demand service requests. Usually, a handful of staff can facilitate these roles and provide
immediate visitor satisfaction.
10. Post-Event Follow-Up & Legacy Planning. Plan for timely cleanup, including flag removal and resetting the
grounds. Following the event, evaluate what worked well and identify opportunities to expand future programming.
Consider capturing photos, videos, and community feedback to use in future marketing and historical archives.
By incorporating America250 into Memorial Day planning, cemeteries can elevate their role as not only places of
remembrance, but also as community anchors for reflection, education, and national pride — creating a more
meaningful and memorable experience for all who visit.
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CONSUMER RELATIONS c

By Harry C. Neel, Consumer Complaint Committee

It might be of interest to our members just how much PCCFA does for the profession at large across our
state, and across the nation. On a weekly basis, we receive inquiries for general information and consumer
complaints by phone or website inquiry. Most outreach to PCCFA is not complaints but requests for
guidance, clarity, and support. Each interaction reflects the growing need for trusted, statewide leadership.
Some inquiries as you may imagine revolve around similar topical issues - the grass is not cut, indignity
surrounding transfer fees or other issues that we all deal with in our own cemeteries. However, we also get
legitimate concerns around abandonment, safety of access issues, and more.

Below you’ll find the number of consumer complaints dealt with on behalf of both member and non-member
cemeteries last year. Each complaint requires timely response, investigation, and communication in
resolving the issue; often, there is no resolve possible. When a church or municipal cemetery is simply no
longer able to operate outside of facilitating a 1-2 burials a year, the message is often not one many
consumers want to hear. There is not state or federal funding. You need volunteers to come together and
help manage, maintain, or steer the future direction of the cemetery grounds.

The immense amount of time taken out of our weekly work schedule to handle these issues as they arise is
no small number. But in the digital world we live in where bad actor’s actions go viral, this service is one that
is vitally important to combat the negative perception many feel about funeral and cemetery operations,
especially when they have to take time to find and contact PCCFA after feeling like their local cemetery
management will not help. These individuals may be greatly exaggerating a claim - often to the point of lying
- or, they may have a very legitimate concern.

Through October 2025:

A total of 96 items were handled by the Consumer Service Committee. Of these, 73 (75%) were inquiries for
information and 23 (24%) were complaints. Only about 7% of inquiries were funeral home related versus
64% cemetery related.

This committee may be the most important PR service PCCFA offers. | ask that you evaluate all that
PCCFA does in the background that you may not be aware of. And ask yourself: who is advocating for your
cemetery when issues arise beyond your control? Who is fielding calls, responding to concerns, and
working to protect the reputation of our profession as a whole?

This work is often unseen, but it is constant, necessary, and increasingly important in a world where
perception can spread faster than truth. PCCFA exists not only to support you, but to help ensure that the
collective voice and integrity of Pennsylvania’s cemeteries remain strong, credible, and respected.



YOUR MEMBERSHIP PORTAL

PCCFA members can update_and renew their membership instantly online! For all new members, once your
application and reviewed and approved by the executive team, an account/login will be created
automatically after you make your first membership payment. Please take a moment and login and keep
your contact information up-to-date with phone, email, and company address!

>>> BENEFITS OF MEMBERSHIP

« The KeyNews, a quarterly publication, delivered by e-mail and post.

« Two conferences a year with continuing education credits for funeral directors at PA locations. (Every
other year, our fall conference is held in Atlantic City with four other states and there the education
program provides credits and certifications.

« A discount on the MemorialPro insurance product from the Regan Agency, Inc.

« Constant Contact available for for rapid communications. Suppliers take note!

« Access to our supplier members network.

« The PCCFA complaint hotline helping us help cemeteries with consumer issues.

« An annual legislative reception, to make sure your representatives know they can come to us for
assistance with pending legislation and constituent issues.

« A lobbyist looking out for our best interests in Harrisburg.

« Access to other cemeterians to network and brainstorm amid the changing and evolving death care
industry: Green burials, litigation, invasive species, cremation, etc.

Industry-Leading
Niche Innovation

ADVERTISE
IN THE
KEYNEWS

Do you want to reach the
decision-makers? As a valued
provider of merchandise or
services to the Pennsylvania
death care industry, utilize

the Key News to reach your
audience!

You may reserve your ad : =
placement online or for more Enhance your glass-front niche offering with innovative

information call Paul Simms new solutions, available exclusively from Matthews:

at (412) 614-0736 or e-mail * Enduring Fusion™ Finish
pccfa.exec.team@gmail.com. * Tamper-Resistant Glass

New this year, feature a ) * Premium LED Lighting

sponsored article to push % Field Sales Man;:;:rt:::_%%g:;;gﬁ;

your message further! T b B T A T T R



https://pccfa.com/product/ekeynews-ads/
https://pccfa.com/product/ekeynews-ads/
mailto:pccfa.exec.team@gmail.com
https://pccfa.com/product/cemetery-crematory-or-funeral-home-membership-renewal/

PCCFA Officers

ERIC WOLVERTON, 1st Vice President

eric.wolverton@dignitymemorial.com . (484) 754-2486

NANCY GOLDENBERG, Secretary
ngoldenberg@laurelhillphl.com . (610) 668-1835

PAUL SIMMS, President

paul.bcmp@yahoo.com - (724) 287-5559

JUDE ABRAHAM, 2nd Vice President

jabraham@liferemembered.com - (724) 527-6700

JOHN YEATMAN, Treasurer

johnlyeatman@gmail.com - (240) 462-4195
Board of Directors - Three Year Terms

Class of 2025 Class of 2027 CRAIG S. SCHWALM
JUDE ABRAHAM GEORGE H. GOOD Letum Inc.
CMS East LLC Alto Reste Park 2650 N. 3rd Street
400 Agnew RD 109 Alto Reste Park Harrisburg, PA 17110
Jeannette PA 15644 Altoona, PA 16601 cschwalm@letuminc.com

jabraham@liferemembered.com

DAGNY NEEL FITZPATRICK
Jefferson Memorial Cem/FH/Crem
401 Curry Hollow Road
Pittsburgh, PA 15236
dagny@jeffersonmemorial.biz

NANCY GOLDENBERG
Laurel Hill
215 Belmont Avenue
Bala Cynwyd, PA 19004
ngoldenberg@laurelhillphl.com

DAVID R. MORRISON
Quaker Cemeteries
1850 William Penn Way, Suite 103
Lancaster, PA 17601
dmorrison3091@aol.com

Class of 2026
GEOFF BEHRENS
Alto Reste Park

109 Alto Reste Park
Altoona, PA 16601
geoff@alto-reste.com

ERNEST L. PETERSEN, Il
Jefferson Memorial Park
401 Curry Hollow Road
Pittsburgh, PA 15236-4636

Pccfa.exec.team@gmail.com

PAUL SIMMS

george@alto-reste.com

SCOTT K. NULTY
SCI-Dignity Memorial
Forest Hills Cem/Shalom Mem Park
101 Byberry Road
Huntingdon Valley, PA 19006
scott.nulty@dignitymemorial.com

ERIC WOLVERTON
SCI-Dignity Memorial
352 South Gulph Road
King of Prussia, PA 19406

eric.wolverton@dignitymemorial.com

DAVID J MICHENER
Allegheny/Homewood Cems
4734 Butler Street
Pittsburgh, PA 15201
dmichener@alleghenycemetery.com

Past Presidents
Immediate Past President
(Two Year Term)

DAGNY V. NEEL FITZPATRICK
Jefferson Memorial Cem/FH/Crem
401 Curry Hollow Road
Pittsburgh, PA 15236
dagny@jeffersonmemorial.biz

8 Additional Past Presidents
(One Year Term)

HARRY C. NEEL

Butler County Memorial Park & Maus Jefferson Memorial Cem/FH/Crem

380 Evans City Road
Butler, PA 16001
paul.bcmp@yahoo.com

JOHN YEATMAN
Forest Lawn Cemetery
1530 Frankstown Road

Johnstown, PA 15901
yacpas@aol.com

401 Curry Hollow Road
Pittsburgh, PA 15236

hcneel@verizon.net

FRANK GRABOWSKI
Schuylkill Memorial Park
75 Memorial Drive
Schuylkill Haven, PA 17972
frank@schuylkillmemorialpark.com

GREGG STROM
1426 Deer Run Road
Ottsville, PA 18942
greggstrom1426@gmail.com

GARY BUSS
Arlington Cem/Toppitzer FH
2900 State Road
Drexel Hill, PA 19026
gary@arlingtoncemetery.us

Real Estate Commissioner
GUY N. SAXTON
Northampton Memorial Shrine
3051 Green Pond Road
Easton, PA 18045

guysax@verizon.net

Supplier Representative
MELISSA POLIS
Precious Metal Refining Services
Barrington, IL 60010
mpolis@pmrs-refining.com

Government Relations
MORGAN PLANT
Morgan Plant & Associates
322 S. West Street
Carlisle, PA 17013

morganplant@®mac.com
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	YOUR VOICE MATTERS
	Emerging decades ago from organizations deeply rooted in the death care industry, the Pennsylvania Cemetery Cremation & Funeral Association (PCCFA) was established to provide exceptional education, networking and legislative guidance to industry professionals throughout the Commonwealth.
	Your PCCFA Board recognizes that today’s world is rapidly changing – and so is our industry. We are more committed than ever to providing our members with relevant and meaningful services. To that end, please help by telling us what is important to you.
	Take a few minutes to reflect and respond to this short survey. We respect your honesty and confidentiality. It is vitally important to hear from you, our membership, as to what direction you feel is most important and to what guidance you wish to seek most from our organization.
	Please complete our survey and help us hear what matters most to you. A few minutes of your time can make a real difference.
	PCCFA Member Survey

	LEGISLATIVE NEWS & UPDATES
	A new amendment to the Pennsylvania Liquor Code will make it easier for bars, restaurants, and taverns to serve alcohol at off-premises catering events for “end-of-life” ceremonies.
	An antiquated provision of Pennsylvania law required Pennsylvania liquor license holders who hold off-premises catering permits to notify the Pennsylvania Liquor Control Board 14 days in advance of any off-site event at which they would serve alcohol, and to notify local police and the Pennsylvania State Police’s Bureau of Liquor Control Enforcement seven days before the event.
	While that may make sense for most events planned weeks and months in advance, it failed to account for events that are planned at short notice, such as a funeral.
	Gov. Josh Shapiro signed House Bill 467, now Act 56, in December, giving liquor license holders with an off-premises catering permit a shorter window of 24 hours of advanced notice to the PLCB, BLCE, and local police for an “end-of-life” event. The law defines end-of-life events as “a gathering of people where guests honor a person who died within the previous seven days.” Establishments can register those types of events on the PLCB’s online regulatory system, PLCB+, under “Other License Changes/Amendments,” and the amendment called “End-of-Life Memorial Event.”
	If an end-of-life event is more than seven days away, the PLCB said in recent guidance that those events should be registered under the previous regulations.
	The Pennsylvania Licensed Beverage and Tavern Association championed the amendment for a year after it learned about the issue.
	“We’re happy our Association could address this outdated liquor code with some common sense through legislative channels, helping small business taverns, bars, and licensed restaurants, as well as Pennsylvania families wishing to remember the life of a loved one,” the association said in a late-December statement.
	The bill also included provisions on liquor license auctions, a new “sporting event permit,” and more.   If you have any questions about the new provisions in Act 56 or how to submit registration for an end-of-life event, please contact me or any member of the Saxton & Stump Liquor Licensing and Alcohol Group.
	PAC AND LEGAL DEFENSE FUNDS
	Who works with our state representatives to protect your business, consumer grievances and protects us from overly burdensome laws? PCCFA does!
	Support our efforts with your personal donation to the PCCFA PAC Fund. If you want to support PCCFA, with a business contribution, consider donating to the Legal Defense Fund.
	For more information, contact Paul Simms at  (412) 614-0736 or e-mail pccfa.exec.team@gmail.com


	FOLLOW PCCFA ON FACEBOOK!
	1. Grounds Preparation. Ensure the cemetery is clean, manicured, and visually welcoming ahead of increased visitation. Mow lawns, edge walkways, remove debris, and clean headstones/memorials where appropriate to present a well-maintained and respectful environment like your veteran section. Think outside the box. Could your office windows do with a good cleaning ahead of increased foot traffic and location requests?
	2. Flag Placement & Veteran Recognition. Place American flags on veterans’ graves in accordance with local or national guidelines. For America250, consider expanding recognition efforts with enhanced veteran sections, historical markers, or storytelling elements that highlight service across generations.
	3. America250 Integration. Memorial Day is more than a ceremony, it’s part of a historic national milestone. Whether you annually host a program of not, consider coordinating speakers, clergy, military honors, and musicians like your local high school/middle school choirs, while incorporating America250 themes such as:
	4. Parking & Traffic Flow. Prepare for significantly increased traffic, especially with heightened attendance tied to the holiday and America250 interest. Establish clear entry and exit points, designate parking areas, and consider staff or volunteers to direct vehicles safely and efficiently, add yard signs for easy directions to travelers, etc.
	5. Visitor Amenities. Provide seating, shade (tents or canopies), and water stations where possible. For larger gatherings, consider expanding amenities to accommodate longer stays and broader community participation. Maybe consider asking coffee trucks to park on-site so visitors have food/drink options that do not rely on your staff, but both bring crowds and encourage visitors to stay a little longer on your grounds.
	6. Safety & Accessibility. Inspect pathways, roads, and high-traffic areas for hazards. Clearly mark any restricted or uneven areas. Add signage such as ‘no parking on grass’ to avoid unnecessary maintenance post-event. Increased attendance makes proactive safety planning even more critical.
	7. Signage & Communication. Use clear signage to guide visitors to event locations, parking, restrooms, and veteran sections. Promote your Memorial Day and America250 activities in advance via your website, social media, email newsletters, and local community boards to maximize awareness and turnout.
	8. Volunteer & Community Engagement. Memorial Day during America250 is an ideal opportunity to deepen community involvement. Engage local organizations, schools, scout groups, and veterans’ associations for:
	9. Staffing & Operations. Ensure adequate staffing across all areas, including grounds, administration, and event coordination. Assign clear roles for crowd management, visitor assistance, and real-time maintenance needs throughout the day like on-demand service requests. Usually, a handful of staff can facilitate these roles and provide immediate visitor satisfaction.
	10. Post-Event Follow-Up & Legacy Planning. Plan for timely cleanup, including flag removal and resetting the grounds. Following the event, evaluate what worked well and identify opportunities to expand future programming.
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	The immense amount of time taken out of our weekly work schedule to handle these issues as they arise is no small number. But in the digital world we live in where bad actor’s actions go viral, this service is one that is vitally important to combat the negative perception many feel about funeral and cemetery operations, especially when they have to take time to find and contact PCCFA after feeling like their local cemetery management will not help. These individuals may be greatly exaggerating a claim - often to the point of lying - or, they may have a very legitimate concern.
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	This committee may be the most important PR service PCCFA offers. I ask that you evaluate all that PCCFA does in the background that you may not be aware of. And ask yourself: who is advocating for your cemetery when issues arise beyond your control? Who is fielding calls, responding to concerns, and working to protect the reputation of our profession as a whole?
	This work is often unseen, but it is constant, necessary, and increasingly important in a world where perception can spread faster than truth. PCCFA exists not only to support you, but to help ensure that the collective voice and integrity of Pennsylvania’s cemeteries remain strong, credible, and respected.

	YOUR MEMBERSHIP PORTAL
	PCCFA members can update and renew their membership instantly online! For all new members, once your application and reviewed and approved by the executive team, an account/login will be created automatically after you make your first membership payment. Please take a moment and login and keep your contact information up-to-date with phone, email, and company address!
	BENEFITS OF MEMBERSHIP
	The KeyNews, a quarterly publication, delivered by e-mail and post.
	Two conferences a year with continuing education credits for funeral directors at PA locations. (Every other year, our fall conference is held in Atlantic City with four other states and there the education program provides credits and certifications.
	A discount on the MemorialPro insurance product from the Regan Agency, Inc.
	Constant Contact available for for rapid communications. Suppliers take note!
	Access to our supplier members network.
	The PCCFA complaint hotline helping us help cemeteries with consumer issues.
	An annual legislative reception, to make sure your representatives know they can come to us for assistance with pending legislation and constituent issues.
	A lobbyist looking out for our best interests in Harrisburg.
	Access to other cemeterians to network and brainstorm amid the changing and evolving death care industry: Green burials, litigation, invasive species, cremation, etc.

	ADVERTISE IN THE KEYNEWS

	PCCFA Officers
	8 Additional Past Presidents  (One Year Term)


